Overview

Although a small market
compared to other researched
countries, Costa Rica has

Latin America
e-Readiness report

Every two years Visa conducts a strategic review of e-Readiness in Latin
America in partnership with Euromonitor International. This helps
identify areas of opportunities as well as encourage Internet adoption.
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The e-Commerce market value
is set to increase annually by:'

54.3%

Retailing: 64.3%
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Equating to:
$671 MILLION

21.1% of Internet retailing
was through mobile.

Percentages shown out
of households.

Online
Buyers: 20.7%

Internet
Users: 51.8%
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653% Of Costa Ricans fa” into the Pro Surfer proﬁle, CR Costa Rica atin America United States of America
meaning that they already shop online regularly.
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Visit vi.sa/latam-ereadiness-en for more information.




